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Peny6amnka Cpouja

MHHHUCTAPCTBO IMPOCBETE, HAVKE
W TEXHOJIOIIKOI' PA3BBOJA

IMMPUJEMHU UCIIUT

3A OJIEJBEISE 3A JIBOJE3UYHY HACTABY — EHIJIECKH JE3UK

beorpan, 2017.



YnyTcTBO 3a pajJl Ha TecTy

NPOYHTAJ MAK/BHBO YIIVTCTBO 3A U3PATY TECTA!

[Tpe nero wro oAroBoOpMIL, NAKBHBO NPOUNTA] NHTAILE. HAexypun npodecopu He npyxajy
AoaatHa 0DaBELITE A O NHTAHHUMA, OCHM YKOIHKO OHA — 360r TEXHUUKE rpeliKe — HHCY
AOBOILHO HMT/BHBA. OATOBOPE HA MUTAILA MOXKELL HAJIPE HATMCATH OGHYHOM (rpaduTHOM)
onosxom. [Npusuajy ce, melytum, camo oarosopy Hanmcany XEMHJCKOM OJIOBKOM HAM HANHB~
nepom. He npusiajy ce oAroBopi y Kojuma je HeTo npeupTano, A0nHcaHo 1w HCTIPAB/BEHO
beannom.

Ha Tecty Huje 10380/b1HO HCTHCHBATH NOAATRE O YHEHHKY HUTH upTaTH OO KAKBE IHAKOBE,

Boaw patyna o Tome 21 je Tect BpeMeHCKH OrpaHieH.

CPERHO!




. LISTENING COMP HENSION (~ 20 minute 5 x 1 points

You will have 2 minutes to read through the questions and answers. Then listen carefully to the passage
and circle the correct answer (4, B, C, or D). You will hear the passage twice.

1. The main idea of the passage is to:

a) talk about various kind of dolls that are available on the market.
b) introduce the American Girl doll concept to the listener.

¢) describe Josefina, one of the American Girl dolls.

d) talk about the mother-daughter relationship.

2. According to the passage, the speaker:

a) grew up in a poor family.

b) was desperate to have a Barbie doll when she was a little girl.
¢) tried to get to like American Girl dolls.

d) None of the above.

3. Which American Girl doll series comes with accompanying books:
a) babies.

b) dolls “like me”.

c) those inspired by movies.

d) historical characters.

4. According to the passage, the speakers’s favourite American Girl doll is:
a) Julie from 1917.

b) Talking Tina

¢) Julie from the 1970s.

d) Josefina and her goat pet.

5. One needs as little as to buy a pet for an American Girl doll:
a) $ 26.

b) $28.

¢) $ 30.

d) None of the above.



16. We aren’t barely speaking to each other any more: our relationship came to an end a year ago.

17. Every child has a special interest and no one is better equipped to discover that interest like his or
her parent.

111 A teenage magazine has organized a short story competition. Read the story below. Then, complete
the blanks using one of the following linking words/phrases in each blank:

8 x 0.25 points

HOWEVER SINCE BEFORE SO INFACT WHILE LATER WHEN

It was just another normal Friday evening and | was making a delivery. I work as a delivery boy at a
pizza restaurant.

(18) I was riding down a country road, | spotted a hitch-hiker. (19) it has
started raining, | decided to stop and take her into town. I helped her onto my motorbike and gave her a
helmet to wear.

We have travelled two kilometres (20) all of a sudden | lost control of the motorbike.
Luckily | managed to stop. | turned around to see if the woman was all right. To my surprise she was
gone. (21), the helmet I had given her was neatly strapped to the pillion. I was

(22) shocked that it took me a while (23) I could continue my journey.

(24) that evening I told my boss what had happened and described the woman. A man
standing near us turned around and said in a trembling voice. “You've just described my sister. She was

killed on that country road. (25), it happened on this very day last year.”

Was it just a strange coincidence? I don’t know. Nevertheless, | never went near that place again.
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Very few people and even fewer brands have managed to become synonymous with pop culture in the 20th

century. In the last few decades, Nike has b
of millions of people everywhere.

a Titan of the sporting world, as well as part of the daily lives

But during the 1960s, it was Germany’s Adidas and Puma sneakers that dominated the global market on
every level and in every sport. American businessman Phil Knight was convinced that the way to compete with
the Germans was to introduce cheap but high-quality running shoes from Japan. But though he had a great idea
and a solid plan, Phil didn’t have the money to reach his goal.

During a world tour in 1963, Knight landed in Japan where he managed to make an appointment with
Onitsuka, the parent company of Tiger running shoes. Tiger Shoes was interested in selling sneakers to American
runners, and gave Knight samples, which he sent to the man he trusted most - his former coach at the University
of Oregon, Bill Bowerman. Bowerman was known for his experimentation in matters conceming track racing.
When manufacturers didn't listen to his advice, he went to his garage and altered existing models to create the

lightest, and most comfortable shoe for his runners.

Bowerman was impressed by the Tiger shoes Knight sent him and proposed that they work together to
market them in the U.S. After finalizing a deal with Onitsuka, they shook on the details of a partnership on
January 25, 1964, creating Blue Ribbon Sports with an investment of $500 each. The giant that we know today as

Nike started as a dwarf,

By 1970, the working relationship between Blue Ribbon Sports and Onitsuka was collnpsmg nghl
thought that the financial arrangement with the Japanese firm was ruining his ch for fi so

the association was broken,

¥

In 1971, Blue Ribbon Sports launched its own line of footwear. They named the line “Nike,” the name of
the Greek Goddess of Victory. Nike is often shown with wings, giving rise to her nickname “Winged Victory.”
As for their now iconic logo, they used a design created by Carolyn Davidson, a graphics design student at
Portland State University who was inspired by the wings of the Goddess of Victory and influenced by the fact that
Knight loved the Adidas logo and wanted something like it. (Note: Davidson was paid just $35 for this Swoosh
design. Knight originally said of it, “I don’t love it, but | think it will grow on me.”) The now famous Swoosh was
first used by Nike on June 18, 1971. Today, the Swoosh logo and the “Just Do It" slogan are among the world’s

greatest and most recognizable trademarks.

26. According to the text, Nike:

a) was the only sports brand in the US in the 1960s.

b) made itself stand out in the sports industry in the 20*
century.

¢) sturted as a Japanese company.

d) initially merged with German producers.

27. According to the text, Knight and Bowerman:

) joined together in busi 10 sell J sports shoes,
b) questioned the quality of German sports shoes.

¢) made shoes for Onitsuka.

d) tested and altered shoe samples for German producers.

28. According to the text, Bowerman:
a) is responsible for the first business deal with Tiger running
shoes,

b) is the only creator of the Blue Ribbon Sports.
¢) made the first Nike shoe model.
d) was capable of adapting sports shoes for his runners.

29. According to the text, the Nike's Swoosh logo:
a) started off as a hit.

b) was designed by the Nike founders.

¢) was inspired by the existing Adidas logo.

d) was admired by Phil Knight from the beginning.

30. The main goal of the text is to:

) give a briel history of Nike,

b) compare Nike with German and Japanese sports shoe
producers.

¢) describe the current d of the Nike brand.
d) None of the above.



